Terms and Conditions
IMMUNITY INSPIRED BY TEA CHALLENGE
International Competition

Promoter:
Dilmah Ceylon Tea Company PLC, of No. 111, Negombo Road, Peliyagoda, Sri Lanka
Eligibility:
Immunity inspired by tea challenge is open to all Hospitality Professionals: staff from Hotels, Restaurants
and Cafes and Culinary schools.
Directors, officers, management and employees (and the immediate families of Directors, officers,
Management and employees) of the Promoter, or of the agencies or Companies associated with promoter
are not eligible to enter this competition.
Competition Period:
This competition will be conducted only during the period covering 18th January 2021 to 18th May 2021
(“Competition Period”).
Deadline for Entries
Before midnight on 18th May 2021
Entry Method:
During the Competition period all entries must be made via
https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/

(Special

Micro

site)

Details regarding the Competition can be viewed through the following Digital Medias:
Dilmah Competitions site
Dilmah Social Media Pages
During the competition period, entrants must:
Visit the web page at https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/
Fill the entry form with the relevant details considering all the points noted in the "Enter Now" page of
the website - https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/enter-now.html
The Entrants may enter as many times as they like provided their entry is unique each time.
The said entries should be able to meet acceptable standards with the following qualifications;
The recipe should be an Original creation of the entrant and also be themed along with immunity
boosting ingredients.
The recipe must include Dilmah Tea in their tea inspired beverage and also in their food item.
The entrants must submit a photo or video of the final product along with the recipe.
The entrants must include a rational for the selection of a particular theme relating to the recipe.
The judging criteria is as follows
Using immunity boosting ingredients ………………………………10
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The rationale behind the creation …………………………………..30
Cultural aspect ………………………………………………………………..10
Personal story ………………………………………………………...........10
Culinary Creation …………………………………………………………….10
Mixology Creation ……………………………………………................10
Overall presentation/creativity using Tea ………………………..20
TOTAL 100 points
The Promoter reserves the sole discretion to determine whether the relevant entries meet with the
necessary requirements to qualify for the competition.
Photo, video, audio and text entry copyright
In submitting an entry, the entrant declares that they have taken the photo, video, audio or text file on
their own and have sole and complete intellectual property rights to the photo, video, audio or text file.
They confirm that they will comply with all applicable laws and regulations, including without limitation,
those governing copyright, content, defamation, privacy, publicity and the access or use of others'
computer or communication systems. Without limiting any other terms herein, the entrant agrees to
indemnify the Promoter for any breach of the above terms.
As a condition of entering this competition, each entrant licenses and grants the Promoter, its affiliates
and sub-licensees a non-exclusive, royalty-free, perpetual, worldwide, irrevocable, and sub-licensable
right to use, reproduce, modify, adapt, publish and display their entry (which shall include Content) for
any purpose, including but not limited to future promotional, marketing or publicity purposes, in any
media, without compensation, restriction on use, attribution or liability.
Short-listed entries
The judges will determine the best 20 entries to be short listed.
The short listed contestants will have the opportunity to present their final presentation via Zoom to the
judges. The zoom presentations may be recorded for the purpose of judging and by submitting their work
for the competition the participants consent to such records being made and stored by the promoter.
During the presentation, the participants must talk about the ingredients, its key taste elements, the
reason they chose their ingredients and the story behind their creations.
The presentation is expected to be of a total of 5 minutes with 3 minutes allocated for presentation on
food and 2 minutes for tea.
The drink will need to be made and presented via zoom – however the food can be pre-prepared and only
presented with the rationale and other elements specified in the judging criteria.
Prize Details
The winners will be determined by the judges
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The selected overall winner will receive a 7 days’ visit to Sri Lanka (which includes economy class airfare
and accommodation for two) to participate at the Dilmah school of Tea Event which is held for year 2021
and an additional 2 days’ stay at one of Dilmah’s luxury resorts- Cape Weligama.
website - https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/prizes.html
Where the participant is unable to travel to Sri Lanka in year 2021 due to travel in place for Covid-19
he/she will be offered participation at 2022/2023 School of Tea event instead.
2nd and 3rd Prizes: 5 day visit to Sri Lanka to participate at the Dilmah school of Tea Event (including
economy class airfare and accommodation for two)
20 consolation prizes: online e-vouchers of 50 USD each
The promoter cannot be held responsible for the winner being unable to redeem the prize for any reason
whatsoever within the stipulated time frame.
Winner Determination:
Each entry will be individually judged based on the judging mechanism mentioned in the competitions
page - https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/judging-panel.html
Entries will be judged and a winner determined after the last day of the Competition Period. The judges
may select additional reserve entries which they determine to be the next best, and record them in order,
in case of an invalid entry or ineligible entrant.
The Promoter reserves the right, at any time, to verify the validity of entries and entrants (including an
entrant’s identity, age and place of residence) and to disqualify any entrant who submits an entry that is
not in accordance with these Terms and Conditions or who tampers with or benefits from any tampering
with the entry process or with the operation of the competition or acts in violation of these conditions,
acts in a disruptive manner or acts with the intent or effect of annoying, abusing,
threatening
or
harassing any other person. The Promoter may in its absolute discretion cancel the prize or otherwise
cease to provide any benefit of the prize to a winner, if the winner, in the opinion of the Promoter, is
under the influence of alcohol or any other drug, behaves aggressively or offensively, or behaves in a
manner which may diminish the good name or reputation of the Promoter or any of its related bodies,
corporate or the agencies or companies associated with this competition, is contrary to law or is otherwise
inappropriate.
Errors and omissions will be accepted at the Promoter's discretion. Failure by the Promoter to enforce
any of its rights at any stage does not constitute a waiver of those rights.
Entries must be received during the Competition Period. Entries are deemed to be received at the time
they are received by the Dilmah Competitions website and not at the time of submission by the entrant.
The Promoter is not liable for late, lost, incomplete, incorrectly submitted, delayed, illegible, corrupted or
misdirected entries, claims or correspondence due to error, omission, tampering, deletion, theft, and
communications failure or otherwise.
The Promoter has no control over communications networks and is not liable for any problems associated
with them due to traffic congestion, technical malfunction or otherwise. The Promoter is not liable for any
consequences of user error including (without limitation) costs incurred.
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Entrants who enter using multiple email addresses or aliases may be disqualified. Participants are
responsible for their own costs associated with accessing the Internet. Automatically generated entries
will not be accepted.
Entrants agree that they are fully responsible for any materials they submit via the competition including
but not limited to comments, recordings and images (“Content”). The Promoter shall not be liable in any
way for such Content to the full extent permitted by law. The Promoter may remove or decline to publish
any Content without notice for any reason whatsoever.
Entrants warrant and agree that they will not submit any Content that is unlawful or fraudulent, or that
the Promoter may deem in breach of any intellectual property, privacy, publicity or other rights,
defamatory, obscene, derogatory, pornographic, sexually inappropriate, violent, abusive, harassing,
threatening, objectionable with respect to race, religion, origin or gender, not suitable for children aged
under 15, or otherwise unsuitable for publication; their Content shall not contain viruses or cause injury
or harm to any person or entity; they will obtain prior consent from any person or from the owner(s) of
any property including intellectual property that appears in their Content; they will obtain full prior
consent from any person who has jointly created or has any rights in the Content to the uses contemplated
by these Terms and Conditions, and the Content does not infringe the rights of any third party;
Winner Notification:
The Shortlisted winners will be notified by May 23rd, 2021. Shortlisted winners will be expected to present
their creations via zoom on 30th and 31st May. The Overall Winners will be notified on June 1st , 2021 by
email and their names will be published on the Dilmah Social Media platforms and the microsite https://competitions.dilmahtea.com/immunity-inspired-by-tea-challenge/
Winners will be directly notified using the contact details provided with their entries within three days (3)
of the announcement on the above-mentioned microsite and on Dilmah’s Social Media Platforms. If after
ten days (10) a winner cannot be contacted, the prize will be given to the next best entry.
Consents connected with participation
Participation in this competition is deemed acceptance of these Terms and Conditions.
By submitting an entry, the entrant hereby agrees to participate in any publicity related to the
Competition. Winners in the Competition agree that their identity may be disclosed in winner
announcements. The winners also agree to have his/her submission to the competition website (in form
of photo, video, audio or text files) used for publicity purposes without any additional payment being
made.
Entrants consent to the Promoter using their name, likeness, image and/or voice in the event they are a
winner (including photograph, film and/or recording of the same) in any media for an unlimited period
without remuneration for the purpose of promoting this competition (including any outcome), and
promoting any products manufactured, distributed and/or supplied by the Promoter.
The Promoter may require the winner to provide proof of identity, proof of age and proof of residency at
the nominated prize delivery address. Identification considered suitable for verification is at the
Promoter’s discretion.
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Prize Claim Date and Time:
The winner must agree to claim their prize within 10 days of notification. Claim to the prize can be
confirmed by replying to the winner notification email from the Promoter. Failure by the winner to claim
their prize by that date will result in forfeiture of the right to a prize, and the prize will be awarded to the
next valid reserve entry. Any subsequent reserve winner (where applicable) must also claim their prize by
the date stipulated by the Promoter in the winner notification email, otherwise they will also forfeit their
right to the prize.
If the prize (or part of the prize) is unavailable, the Promoter, in its discretion, reserves the right to
substitute the prize (or that part of the prize) with a prize to the equal value and/or specification.
Prize, or any unused portion of the prize, is not transferable or exchangeable and cannot be taken as cash,
unless otherwise specified.
General Conditions:
The Promoter is not liable for any tax implications arising from prize winnings. Independent financial
advice should be sought. Where this competition involves, for VAT purposes, supplies being made for nonmonetary consideration, entrants will follow the Inland Revenue Department’s stated view that where
the parties are at arm’s length, goods and services exchanged are of equal VAT inclusive market values.
Except for any liability that cannot by law be excluded, including the Non-Excludable Guarantees, the
Promoter (including its respective officers, employees and agents) is not responsible for and excludes all
liability (including negligence), for any personal injury; or any loss or damage (including loss of
opportunity); whether direct, indirect, special or consequential, arising in any way out of: (a) any technical
difficulties or equipment malfunction (whether or not under the Promoter’s control); (b) any theft,
unauthorized access or third party interference; (c) any entry or prize claim that is late, lost, altered,
damaged or misdirected (whether or not after their receipt by the Promoter) due to any reason beyond
the reasonable control of the Promoter;(d) any variation in prize value to that stated in these Terms and
Conditions;(e) any tax liability incurred by a winner or entrant; or (f) use of the prize.
Without limiting the previous clauses, the Promoter and its associated agencies and companies will not
be liable for any damage, loss or delay in transit to prizes. As a condition of accepting the prize, the winner
may be required to sign any legal documentation as and in the form required by the Promoter and/or
prize suppliers in their absolute discretion, including but not limited to a legal release and indemnity form.
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